
  

Quick-Start Guide: Optimizing Your Spa’s Local Marketing 

 

Welcome to the Quick-Start Guide for improving your spa’s local marketing!  

This simple yet effective guide will help you assess your current efforts, identify gaps, and 
discover actionable steps to attract more local clients. Let’s dive in! 

 

 Step 1: Evaluate Your Current Marketing Efforts 

Take a moment to reflect on your current strategies. Answer these questions to identify 
areas for improvement: 

 

1. Google Business Profile   

   - Have you claimed and verified your Google Business Profile?   

   - Is your business information (address, phone, hours) accurate and up to date?   

   - Do you regularly post updates, offers, and photos?   

 

2. Online Presence   

   - Does your website load quickly and look great on mobile devices?   

   - Do you have clear calls-to-action (e.g., “Book Now” or “Call Us”)?   

   - Are your social media profiles active and engaging?   

 

3. Local SEO   

   - Are you optimizing your website and content with location-specific keywords?   

   - Do you have online reviews, and do you responding to them regularly?   

   - Have you built citations in local directories?   



 

4. Advertising and Promotions   

   - Are you running local ad campaigns on platforms like Facebook or Google?   

   - Are your promotions tailored to attract nearby customers?   

 

 Step 2: Identify Opportunities for Growth 

Now that you’ve assessed your current efforts, identify areas where you can improve: 

 

- Enhance Visibility: Strengthen your SEO and ensure you’re ranking high in local searches.   

- Boost Engagement: Post regular updates, tips, and offers on social media to connect with 
your audience.   

- Build Trust: Encourage satisfied clients to leave reviews and showcase your 5-star 
reputation.   

- Drive Traffic: Use targeted ads to attract nearby clients and fill your bookings.   

 

 Step 3: Plan Your Next Steps 

Use the worksheet below to outline the actionable steps you’ll take to improve your 
marketing. 

 

  



 

 Area                                        | Current Status                                          | Action Steps                            
 
Google Business Profile | e.g., Claimed but no updates            | Post weekly updates and 
add fresh photos    
 
Website                                  | e.g., Slow load time                                | Optimize for speed and 
mobile usability     
 
Social Media                        | e.g., No regular posts                            | Create a content calendar 
with engaging posts  
 
Local Ads                               | e.g., Not running ads                             | Start a Facebook campaign 
targeting locals  
 
 

 

 Your Next Move 

Ready to take your marketing to the next level? Use this guide to get started and track your 
progress. Use the worksheet for an interactive version of this guide. 

 

Let’s make your spa the go-to destination in your community!    


